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The theme above, is also the theme for Global Money Week which took place between 21-27

March 2022, of which the MSWSA campaign usually co-insides. The MSWSA2022, initiative a

soft launch during this period, however due to certain restrictions and limitations, MSWSA2022

was postponed to 29 August to 4 September 2022.

The theme  captures the importance of thinking about one's future when making financial

decisions and is based on the.

The social and economic conditions of the South African public drastically changed due to the

COVID-19 pandemic and subsequent lockdown measures. Hope was restored following the

lifting of some of the lockdown restrictions and plans for economic recovery not only in South

Africa (SA) but throughout the world as the pandemic receded in the latter part of 2021.

However, these hopes were dashed by the ongoing geopolitical tensions. These tensions have

undermined the expected economic recovery and will further worsen the inflation experienced

post lockdown measures throughout the world. Such impact found many South Africans

vulnerable and unprepared for these shocks.

Financial hardships coupled with a lack of financial literacy could have devastating

consequences for households and the public in general. In 2020 the Financial Literacy Baseline

Study found that a substantial share of South Africa’s (SA) adult population remained

insufficiently prepared to make sound financial decisions and generally have limited resources

and skills to understand the complexities of the financial sector. 

The importance of being financially savvy cannot be underestimated – especially against the

backdrop of a declining economy. Such circumstances call for meaningful interventions to

educate the public about financial readiness for foreseen and unforeseen future circumstances.

Financial education initiatives are implemented by various stakeholders but there is room for

upscaling of all initiatives to enhance outreach across the diverse South African population.

National Treasury (NT) in collaboration with the Financial Sector Conduct Authority (FSCA), and

the National Consumer Financial Education Committee (NCFEC) will run the third installment of

Money Smart Week South Africa (MSWSA) financial literacy campaign from 29 August to 4

September 2022. 

Financial literacy is essential to building our Nation and serving all 
South Africans and the financial decisions they make on a daily basis.

 Build your future, be smart about money. 
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MSWSA2022 is a public awareness campaign designed to promote financial literacy and educate

consumers about the best financial practices and management through a range of different

activities and events, organised over a week and occurring across SA under the banner of

MSWSA2022.  

The campaign will provide a national collaborative platform to enable expanded dissemination

of financial education by participating institutions and individuals across a variety of industries

and sectors, including financial institutions, Non-Governmental Organisations (NGO’s), Public

Benefit Organisations (PBO’s), companies, schools, universities and communities. 

The success of the MSWSA2022 depends on it receiving the necessary support and the active

participation of a range of stakeholders to amplify publicity and awareness amongst South

Africans and ensure that high-quality information and activities are provided. Accordingly,

NCFEC invites organisations and individuals to participate as we bring financial education,

awareness, information, and expert advice to our communities.

Build your future, be smart about money. 
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Money Smart Week South Africa (MSWSA) was first introduced  in South Africa in 2018.

Even though it was only hosted in Gauteng, it involved 48 participants and 200

volunteers running face-to-face financial literacy events. MSWSA2021 was a digital

iteration due to the COVID-19 lockdown regulations and streamed 78 participants on the

MSWSA2021 branded platform. MSWSA2022 will be implemented across all 9 provinces

in South Africa and can take on different forms such as face-to-face, digital, or blended

initiatives. 

This campaign is an opportunity for organisations or individuals to showcase their

programs and activities across South Africa by running single or multiple events during

the week of 29 August to 4 September 2022. Participants can include community

groups, financial services providers, regulators, policymakers, and consumer financial

educators with the aim of assisting consumers to better manage their finances.

All approved events and initiatives will be promoted via the various MSWSA2022

channels as well as through dedicated Public Relations and marketing efforts and will

be included in the Monitoring and Evaluation (M & E) Report on MSWSA2022. In return,

participants will be asked to report on various measurables to the MSWSA team to

allow us to understand how financial education is currently being offered, include

information in the M & E report, and identify any gaps based on the needs of South

African consumers.

MSWSA is based on the Chicago model Money Smart Week (MSW) concept. MSW was

developed in Chicago, Illinois in the United States of America (USA) and spearheaded by

the Chicago Federal Reserve Banks and the Money Smart Advisory Council. MSW is a

public awareness campaign designed to help consumers better manage their personal

finances. While modelled around the Chicago MSW programme, the implementation of

MSWSA has been revised to meet local context as well as introduce the idea of

collaboration into the sector. 

1. About MSWSA 2022 
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Participants will be able to promote their initiatives and have access to a target

market, with the shared objective of ‘nation building’ for all South Africans.

Participants will benefit from public relations, community radio and digital

marketing to promote all events under the MSWSA2022 umbrella. 

Financial Services Institutions should still adhere to the Financial Sector Code

requirements and will qualify to earn their organisation points as per the Financial

Sector Code, if compliant. 

Participation is free of charge and participants can offer more than one initiative

during the week, each day of the week, or only on selected days.

As the name implies, MSWSA2022 will take place over a week that focuses on taking

financial education to the people of South Africa. This will be accomplished using the

MSWSA platform approach. The approach is based on institutions offering financial

literacy initiatives as they normally would do, but now the initiatives are scheduled

within the MSWSA2022 week under the banner of the MSWSA2022. A core attribute of

this event is that it aims to bring together various financial education initiatives from the

public and private sectors into a series of organised events that are hosted under one

banner. 

To promote general financial awareness through independent activations by

participants under a commonly branded platform.

The principal objective of the Money Smart Week campaign remains that of promoting

general financial awareness through independent activations by participants under a

commonly branded platform. 

The bulleted points below apply to the objective as mentioned above. 

2. Benefits of participating in MSWSA2022

3. Objectives 
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To provide a national collaborative platform and to enable expanded dissemination

of financial education by participants.

To promote a common value of nation-building through providing various financial

education activations to all South Africans across the country.

All proposed events or initiatives submitted by prospective participants will be

assessed by the Steerco before events are approved. 

The MSWSA2022 Steerco will consider all activities based on a set of strict criteria.

IMPORTANT: All activities should be educational in nature and any sales pitches

and/ or commercial marketing is prohibited. Event attendance should be free of

charge. Violators will be dismissed from the program.

Events can be open or closed:

Participants are urged to have video footage and photographs taken at all events

and activities for use in future marketing and promotional material, as well as for

consideration in the post-campaign reports. 

4. Governance/SteerCo

MSWSA2022 is being coordinated by a Steering Committee (SteerCo) together with its

sub-committees namely Public Relations and Marketing, and Monitoring and Evaluation.

5. Activities

   - An open event is one that can be marketed and to which the general public is 

 .........invited. These events should be held in venues that have adequate capacity and

.........make provision for walk-ins. If it’s a digital event, please make sure you use a

.........platform that can accommodate adequate numbers of attendees. 

    - A closed event is generally an event to which invitations have been extended and a

.........guest list is limited. Closed events will not require extensive marketing or PR as the

..........public is not able to attend. Marketing will be done by the hosting organisation. 
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Young people interested in learning more about financial management

First-time and current financial product users 

Small business owners/entrepreneurs/SMME 

Pre-retirees/Retired

Low-middle income households 

Grant recipients

Teachers & educators

Parents

NB: Please observe all stipulations of the Protection of Personal Information Act (POPIA)

when attendees of events must complete registration forms or photos, or video footage

of the event is taken. An example of a disclaimer can be, ‘All information collected will

remain private and confidential and only used for purposes of participation and

reporting for the MSWSA2022 campaign.” 

6. Target Groups

MSWSA2022 will focus on all people living in South Africa with emphasis on the LSM 1 –

8. 

Target groups can include, but are not limited to:

Although segmentation may provide benefits, it will be up to the participating

organisation/ person as to whether to select target audiences. Therefore, a broader

range of educational programs will also be accepted. 

7. Events Management/Marketing

Organisations should appoint a representative to manage its MSWSA2022 activities,

who will also report to info@mswsa.co.za on the activities leading up to the event.

Organisations participating in MSWSA2022 must fully fund their own participation in the

campaign which includes costs for venues, resources, catering and all associated costs. 
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All participant branding must be done in accordance with the MSWSA Branding

Guidelines.

Financial Institutions must also abide by the branding guidelines of the Financial

Sector Code for consumer financial education if the organisation decides to co-

brand their collateral.

Refer to www.mswsa.co.za for the MSWSA2022 Branding Guidelines.

We’re bringing Financial Education to you!

Learn how to get informed financial advice from qualified professionals.

Everyone is affected by finances. Having sound credible financial information and

advice readily available, consumers can make informed decisions for the future.

Take control of your finances and safeguard your and your family’s future.

One financially literate person in a home can influence an entire generation.

We know that many organisations run effective and established financial literacy

initiatives throughout the year and ask that some of these events be dedicated to run

during MSWSA2022. 

In this way not only will the campaign benefit from your participation, but so too will

your event benefit from being marketed under the MSWSA2022 banner, and all details

will be included on the website, social media platforms, and in the close-out campaign

report.

Participants should produce and implement marketing and/or promotional materials

for their events to build attendance. 

8. Co-branding & branding guideline

9. MSWSA2022 Messaging

The campaign tagline for 2022 is BUILD YOUR FUTURE, BE SMART ABOUT MONEY. 

Some of the key messages at the core of the MSWSA2022 communication to South

Africans include:
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Community Radio in all provinces

Facebook, Twitter, LinkedIn & Instagram Media

Name of company

Type of initiative (face-to-face, digital or blended)?

Venue/s (address)

Venue/s capacity

Is this a closed event or is it open to the public?

Theme/Topic that you will be exploring

Date of event

Duration of event

Details of key speaker/s

Social media handles and website

Will you be having your own photography and videography team?

Details of spokesperson we can contact for media interviews

Help us to build the nation through financial education and align your communication

for MSWSA2022 to these messages.

10.  Media and Marketing

The MSWSA Steering Committee and its PR & Marketing sub-committee, that is made up

of individuals with extensive experience in managing financial education campaigns, will

assist with any PR, marketing and social media requirements that will help you amplify

your event/s for MSWSA2022. 

Marketing elements and paid for advertising will include but are not limited to:     

Above the line media

Digital media

Below is a list of the marketing information and collateral required in order to market

your event effectively. Kindly share the below with MSWSA PR and Marketing Sub-

committee as soon as your event is approved, and details are confirmed:
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Event key contact person and their details per venue

3 of your highlight/best images of your event/s by 3pm every day if possible, to

info@mswsa.co.za and Khayalakhe.Ndlovu@fsca.co.za using OneDrive. 

Monitoring and evaluation of the event (attendance register, pre-survey, post-

survey, social media analytics, close-out report etc.) to

Caretha.Laubscher@fsca.co.za

Participants to provide their company/organisation high resolution logo or other

artwork to the PR and Marketing sub-committee at info@mswsa.co.za within a day

of receiving an approval for their application for approval and inclusion onto the

MSWSA media platforms

Follow MSWSA2022 on social media @Money Smart Week South Africa on Facebook

Use the official MSWSA hashtag #MSWSA2022

Remember to update your Facebook, Twitter, Instagram, YouTube and LinkedIn

statuses regularly, and cross-promote all of your social media content!

When posting on social platforms, be sure that each post includes a visual element

of some kind (video, infographic, photo, or other image).

Feel welcome to share your MSWSA2022 posts on other social media platforms

such as, Snapchat, TikTok, and others, too.

Share your posts, news and updates with others. Tag @Money Smart Week South

Africa on Facebook.

Create a MSWSA2022 event and send invitations to your network, share information

and status updates with others.

Use the search facility to find other local MSWSA2022 events and Facebook users

with shared interests.

Use Facebook Live to share live videos from MSWSA2022 events and activities

during the Week.

Use Facebook Stories to share news and updates from your MSWSA2022

celebrations with a wider audience.

Suggestions for social media channels linking to Money Smart Week South Africa

Facebook
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Take photos and videos during preparations, the Week and post-MSWSA2022. Share

these by tagging @money_smart_week_sa with #MSWSA2022. Also, you can

choose to cross-post them to Facebook and Twitter before publishing the content

on Instagram. Note! Instagram does not support hyperlinks in captions. You must

add the link into your Bio (Click ‘Edit Profile’ to add a URL). Then, direct your

followers to the link by adding ‘Click the link in my bio to read all about it!’ to your

caption.

Use Instagram Stories to share news and updates from your MSWSA2022

celebrations with a wider audience.

Use popular hashtags that are trending on Instagram to link them to your posts. This

way more people can hear about your MSWSA2022 events and activities. 

Upload videos to YouTube to promote, inform, and educate others about your GMW.

You can include the link to your YouTube video or channel in posts on website,

Facebook, Twitter, and on your Instagram profile.

Don’t forget to tag @Money Smart Week South Africa with #MSWSA2022 where

possible.

Use tweets for positive messages, calls for action, or to highlight key information

about your MSWSA2022 event and activities. Using hashtag #MSWSA2022 and

tagging @MSW_SA makes it easy for Twitter users to search for information about

events locally and to connect with the global celebrations.

Include photos and videos in your posts and feel welcome to Retweet posts created

by others.

Suggestions for social media channels linking to Global Money Week 

Follow GMW on social media @GlobalMoneyWeek and @OECDGlobalMoneyWeek.

Use the official GMW2022 hashtags #GlobalMoneyWeek2022 #GMW2022

To highlight GMW2022 theme on social media, please use #GMWBuildYourFuture

#GMWBeSmartAboutMoney and for GMW slogan #LearnSaveEarn

Instagram

YouTube

Twitter
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Website: www.mswsa.co.za or inbox info@mswsa.co.za 

Facebook: Money Smart Week South Africa

Instagram: @money_smart_week_sa

Twitter: @MSW_SA 

YouTube: Money Smart Week South Africa

#MSWSA

Mr Lyndwill Clarke, Financial Sector Conduct Authority (FSCA)

Ms Seipati Nekhondela, National Treasury (NT)

Mr Khulekani Mathe, Banking Association of South Africa (BASA) 

Kindly include the following information, social media handles, and hashtags where

possible:

For enquiries and more information please email info@mswsa.co.za  

11. Brand Champions 

MSWSA2022 will be promoted by key stakeholders in the financial sector who are

thought leaders and influencers in South African communities.

These stakeholders will bring awareness of the MSWSA2022 messages, activities,

dates, and venues to our target audience as well as share their expertise and knowledge

with the engaged audience.

MSWSA2022 Champions will include:

12. Monitoring and Evaluation

An independent company has been appointed to monitor and evaluate the MSWSA2022

campaign. The company will gather data that will provide an overview of the

successes/learnings of MSWSA2022 event and provide analytics for future such

campaigns. Key information will be shared with all participants, where relevant.

NOTE: The monitoring and evaluation company WILL NOT monitor and evaluate

individual events. This will be the responsibility of each participant.
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Reasons for participating in the MSWSA2022.

Perceptions of the success of the MSWSA2022  based on their participation.

Interventions that were conducted by the participant during MSWSA2022.

Monitoring and Evaluation conducted before, during and/or after the event. 

Recommendations for future MSWSA2022 activities.

A mandatory questionnaire will cover the following key areas as listed below:

Participants are urged to please include basic demographic data on their attendance

registers at all events and activations, including gender, ethnicity, age, and income

bracket. (For example, R 0 – R 1000; R 2 000 – R 5 000; R 6 000- R 10 000; etc.)

In order to total the number of people who attend events throughout MSWSA2022,

participants will be asked to share attendance registers with the appointed monitoring

and evaluation company. As per paragraph 5, please remember to add a POPIA

disclaimer to any attendance register to stipulate that personal details will not be

shared with other parties and will only be kept for a limited time.

The questionnaire will be sent to the participant via email by 22 August 2022.

The deadline for the responses is 12 September 2022.

For any clarifications on the MSWSA2022 monitoring and evaluation process please

sent communication to;

Contact details: MSWSA Monitoring and Evaluation  Sub-Committee (Caretha

Laubscher)

Email: caretha.lauscher@fsca.co.za 

Phone: +27 (83) 2582456

All participants to submit the following to the M&E sub-Committee at

info@mswsa.co.za post the event/activity for purposes of reporting and statistics.

*Within 7-10 days 
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Photos

Videos

Social media or other media utilised and viewership stats

Attendance registers if applicable (POPIA compliance)

Any other evidence of event

M & E findings

Respective M&E report if this was done.

A project report

Once participants have read and understood this participation guideline, please fill in

the application form here 

Please complete all sections electronically and submit the application.

The application will then be assessed and reviewed by the Steering Committee

(SteerCo) against a strict set of criteria within five working days. Please note that all

initiatives must be financial literacy in nature.

Once approved, participants will receive an email confirming their acceptance 

Should an application not be approved, communication will be sent in this regard,

along with reasons why the application has been unsuccessful. Please note that the

decision of the Steering Committee (SteerCo) is final. 

Please submit event applications by 26 August 2022.

13. How to become a participant/partner and register your event on

......MSWSA2022: A Step-by-Step Guide

For any information regarding these participation guidelines, please contact:

info@mswsa.co.za or visit www.mswsa.co.za 
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14.  Pre, during and post activity checklist 

Pre-event Checklist 

    Online application completed by 26 August 2022

    Participation Guideline adherence 

    Branding Guideline adherence 

   Use your available communication channels to communicate details of your activity   

 .....prior to your event. 

During the event checklist

  Submit photos, videos to info@mswsa.co.za and Khayalakhe.Ndlovu@fsca.co.za for

cross marketing and posting during the week via OneDrive. 

  Use social media posting recommendations as per section 9 of this participation

guideline 

Post-Event Checklist 

  Submit report of the activity as per section 11, Monitoring and Evaluation of this

participation guideline 

15. Enquiries

M&E

Caretha.Laubscher@fsca.co.za 

info@mswsa.co.za

PR, Media and Marketing:

info@mswsa.co.za 
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